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" GATEWAY
TO BEAUTY EXCELLENCE

Cosmobeauté Indonesia has been the largest beauty trade exhibition in Indonesia for 17 years.
Focused on presenting the latest trends, cutting-edge products, and groundbreaking technologies,
Cosmobeauté Indonesia offers a unique opportunity to explore and elevate your pursuits in the
beauty industry.

Whether you seek access to cutting-edge products, wish to engage in networking with industry
leaders, or aspire to acquire invaluable insights through a series of informative seminars and
workshops, our event provides a transformative and enriching experience.

Cosmobeauté Indonesia has continued its commitment to be the most proven sourcing platform

for beauty trade professionals to explore business in the spectrum of Aesthetic, Beauty, p
Cosmetic, Hair, Nail, Spa and Wellness industry. The 17th edition of Cosmobeauté
Indonesia is scheduled to take place from 10 — 12 October 2024 at Jakarta
Convention Center (JCC), Indonesia.

IN SHAP!
T'\QES FUTUNR(EE 5 REASONS TO EXHIBIT

OF THE WITH COSMOBEAUTE

BEAUTY
INDUSTRY INDONESIA

e Indonesia’s largest beauty trade exhibition for 17 years.

e Meet and network with key beauty professionals from a wide
range of beauty industries.

e Generate high-quality leads and expand your business network.

¢ Indonesia is the largest nation in Southeast Asia and the fourth
most populous country globally. The demand for beauty prod-
ucts is steadily increasing among consumers in Indonesia.

o The revenue in the beauty market is projected to reach USS
8.78 billion in 2023, with an expected annual growth rate of

Source: www.statista.com 4 40% (CAGR 2023-2028),



THE EVOLVING
LANDSCAPE
OF SUPPLY
CHAIN

The beauty supply chain
market in Indonesia stands as
a dynamic and burgeoning
segment within the nation’s
rapidly expanding beauty
industry. Driven by an
increasing demand for
cosmetic products, this market
has experienced substantial
growth, drawing the active
engagement of both domestic
and international beauty
enterprises in the intricacies of
the supply chain.

The beauty industry in
Indonesia is experiencing
growth, and the beauty supply
chain market is playing a key
role in this evolving
landscape. Cosmobeauté
Indonesia is actively
expanding its presence in the
supply chain, encompassing
various sectors such as
packaging, OEM/ODM,
machinery & equipment, and
ingredient & formulation. This
expansion reflects the dynamic
nature of the beauty industry
in Indonesia and its
commitment o meeting
diverse market needs.

THE FUTURE OF
MEDICAL
AESTHETIC

The medical aesthetic market in
Indonesia has been rapidly
growing in recent years,
reflecting the increasing demand
for non-surgical cosmetic
procedures and treatments. The
country’s booming middle class
and a desire for youthful
appearances have fueled this
growth. This growth has made
medical aesthetic clinics,
offering services like botox,
dermal fillers, and laser
treatments, increasingly popular.
Both domestic and international
players have entered the

Indonesian market to cater to this

increased demand, leading to a
competitive landscape that
continually innovates to meet
consumer expectations.

Indonesia’s medical aesthetic
regulations are advancing for
patient safety and quality
standards. Certification and
quality control are gaining
importance, enhancing
consumer trust as the market
grows. Additionally, the
adoption of advanced
technologies and a growing
awareness of cosmetic
procedures are likely to sustain
the expansion of the medical
aesthetic market in Indonesia in
the coming years.

Cosmobeauté Indonesia

continues fo expand its presence

in the medical aesthetic industry,
encompassing a wide range of
sectors, including manufacturer,
distributor, OEM provider.,
dealer., and agent.

BEAUTY
BRAND'S
EXPANSION
JOURNEY

As a beauty brand
experiences rapid growth and
expansion, it marks a
significant achievement in the
competitive beauty business
landscape. The expansion of
a beauty brand typically
involves scaling up
production, diversifying
product lines, and venturing
info new markets or regions.
It may also include enhancing
the brand'’s digital presence
and marketing strategies to
connect with a wider
audience.

Cosmobeauté Indonesia
invites you fo seize the
opportunity fo increase your
brand’s expansion by joining
our B2B exhibition. We offer
the ideal environment for
your brand to thrive, connect
with potential distributors, and
gain unmatched visibility
while forging lasting
connections. It's your gateway
to unlocking new markets and
distributor partnerships.



EVENT HIGHLIGHTS

COSMOAESTHETIC
CONFERENCE & SEMINAR

The CosmoAesthetic conference and seminar stands as
an invaluable, full-day engagement specially crafted for
aesthetics doctors and medical practitioners. This
comprehensive event serves as a knowledge platform,
diving deep info the most current treatment
methodologies employed within the realm of aesthetics

medicine. Attendees will find themselves immersed COSMO HAI R
in a dynamic learning environment, with sessions
N =, exploring the latest trends and innovations COMPETITION
3 o in this evolving field, ensuring that
\-_f"f” they stay at the forefront of The Cosmohair Competition has returned as a global

DR aesthetic medicine stage where hairstyling creativity takes center stage.
v \ [PEISIEES: Showcasing a diverse array of styles and techniques, this
i presfigious event unites professionals and emerging

talents, serving as a hub for innovation, networking, and
trendsetting. Judged by industry experts, it not only
identifies winners but also shapes the future of
hairstyling, offering invaluable exposure, collaboration
opportunities and influential figures. It stands as a
beacon of creativity, igniting inspiration for

the boundless potential within the

world of hairstyling.
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SUPPLY CHAIN SEMINAR

A specialized seminar that will explore issues related to
cosmetic manufacturing technology, raw materials,
packaging, contract manufacturing, and private label 4
cosmetics. This seminar will provide a deep dive into d "'L_”ﬁ.ﬁ{ \
regulatory updates, scientific advancements, and the latest :
trends in the cosmetic industry by featuring various speakers
and experts in the field. The topics covered will offer
significant advantages to professionals aiming to grow their !
beauty business. —

BARBER FESTIVAL

Barbershops are a prominent sector within the
Indonesian business industry, highly favored by the
é public. This field has witnessed rapid growth in recent
’ years, with numerous new establishments cropping up.
The surge in men's hairstyle awareness has led to a

significant trend. Cosmobeauté Indonesia actively
supports this thriving movement within the realm of men's

MAKE U P grooming, offering educational workshops and
competitions for barbers, and men’s hairdressers to

COMPETITION further enrich their skills and keep up with the

ever-evolving landscape of men's hair fashion.

Our makeup competition is a dedicated platform,
uniquely crafted to honor and uplift the remarkable work
of makeup artists. This event serves as a canvas for these
artists to paint their skills, pushing the boundaries of their

creativity and expertise. Beyond just a competition, it's a
golden opportunity for these talents to shine and be
recognized by esteemed professionals within the makeup
industry. Here, their artistry takes center stage, and their
journey towards success gains momentum as they step
into the spotlight.




INDUSTRY TALKS
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BEAUTE SEMINAR

Join us for an enriching and interactive series of
beauty seminars led by prominent industry experts.
Gain access fo a wealth of benefits and opportunities
as you partake in inspiring keynotes, enabling you to
elevate your understanding of the industry’s outlook,
future forecasts, the latest products, groundbreaking
innovations, and cutting-edge technologies - all in one
convenient location. Don't miss the chance to stay at the
forefront of industry knowledge and advancements.

BEAUTE WORKSHOP

[ -
||

Unlock the opportunity to enhance your skills by :
\

participating in our informative and engaging
beauty workshop. Led by experienced beauty
professionals, this program will introduce
cutting-edge concepts, conduct beauty
demonstrations, and provide invaluable tips
and tricks on the latest beauty trends. Join the
beauty workshop to elevate your expertise in
diverse beauty techniques from around the
globe. Don't miss this chance to become a
true authority in the world of beauty.

]
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CUSKIN S products, which contain active.
substances develcped based on accumu.

) | .-- _ BEAUTE MEETING

Center's lechnalegy sugaest methods to
reatore healthy skin rather than fragmental
ket of skin roubles
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The Beauté Meeting is an exclusive matchmaking
program designed to facilitate pre-arranged
meetings between exhibitors and potential trade
buyers, fostering new connections during and after
the show to optimize interaction among all parties.

The program will be held throughout 3 days exhibition
and aims to bring together buyers directly with
exhibitors and all stakeholders in one place. The Beauté
Meeting service is poised to elevate your experience by
enabling direct meetings and discussions, helping you
find the best fit for your business requirements. It promises
to unlock business opportunities and assist you in
identifying potential global business partners for expanding
your enterprise.



COSMOBEAUTE INDONESIA 2023

KEY FACTS & FIGURES

EXHIBITION HIGHLIGHTS

296 EXHIBITORS FROM

12 COUNTRIES/REGIONS 6 PAVILIONS

Do,
14,236 VISITORS FROM —

32 C O U NTR' ES/REG | O N S CHINA INDONESIA KOREA MALAYSIA SINGAPORE TAIWAN

EXHIBITOR'S STATISTICS

EXHIBITOR'S COUNTRIES/ REGIONS OF ORIGIN

LMo wEM,. CE

CHINA FRANCE INDIA INDONESIA ITALY JAPAN KOREA MALAYSIA  SINGAPORE TAIWAN

EXHIBITOR’S PRIMARY BUSINESS ACTIVITY

Packaging, Machinery & Lakbe i g [ i 5 ) 0 [ ) 0 00 00 0 ) o o e i e e e e e e 25.68%
OEM/ ODM/ Contract Manufacturing/ Private Label 17.23%

Cosmetics & Accessories 14.86%
Skincare Products & Personal Care 11.82%
Local Products Manufacturer 6.08%
Medical Aesthetic Products & Equipment 3.04%
Association & Government Body 2.70%
Perfume & Aromatherapy Product 2.36%
Personal Care Product 2.03%
Eye Care 1.69%
Hair Care 1.69%
Importers 1.69%
Trade Publication 1.69%
Aesthetic Products, Accessories, Tools & Equipment 1.35%
Academy/ Beauty School 1.01%
Nail Products, Accessories & Equipment 1.01%
Aesthetic and Wellness Center mm 0.68%
Beauty Salon Products/ Equipment & Furnishing 0.68%
Pharmacies & Chain Store s 0.68%
Colour Cosmetics 0.34%
Dietary Supplements mm 0.34%
Medical Beauty Products and Equipment 0.34%
Salon Management and Software 0.34%
Spa Care Products, Tools, Equipment & Furnishing mm 0.34%
Testing Laboratory & Product Services mm 0.34%
EXHIBITORS TOLD US THEY EXHIBITORS SATISFIED
WERE SUCCESSFUL IN
!! !495 !!!!
® Find new buyers ©® Place orders Business opportunities ® Facilities and services of the
® Meet with existing suppliers © Learn about competitor's products © Visitor traffic exhibition centre
® Seek franchisors / principals and marketing practice @ Visitor quality @ Official stand contractor(s)
® Source new products Consolidate contacts with suppliers/ ©® Pre-show service of Organiser @ Official forwarding agent(s)
® Research new product trends business partners ® Onsite service of Organiser ® Move-in and move-out arrangement

93% OF EXHIBITORS HAVE EXPRESSED INTEREST OR SUBMITTED BOOTH
RESERVATION APPLICATIONS FOR COSMOBEAUTE INDONESIA 2024




ITALY

18.50%
1M.16%
6.18%
5.05%
4.97%
4.85%
4.74%
4.43%
3.55%
3.26%
3.17%
3.01%
2.58%
2.19%
2.05%
1.86%
1.50%
1.46%
1.15%
1.14%
1.09%
1.02%
1.00%
1.00%
0.85%
0.82%
0.72%
0.72%
0.71%
0.61%
0.58%
0.50%
0.47%
0.44%
0.43%
0.39%
0.38%
0.38%
0.36%
0.27%
0.16%
0.14%
0.06%
0.05%
0.03%
0.02%
0.01%

COSMOBEAUTE INDONESIA 2023

KEY FACTS & FIGURES

VISITORS'S STATISTICS

VISITOR’S COUNTRIES/ REGIONS OF ORIGIN

L CLELE

AFGHANISTAN  ALGERIA AUSTRALIA BRAZIL CANADA CHINA CROATIA° HONGKONG  ICELAND

e BEHyo PP WO «

JAPAN KENYA MALAYSIA MYANMAR NETHERLANDS NEW ZEALAND

PN s
—

SPAIN TAIWAN THAILAND  TURKMENISTAN

*LCE
Kl 12 -—
UK UAE USA

PAKISTAN RUSSIA

INDUSTRY SECTOR OF VISITORS

BEAUTY SALON/ CENTRE/ STUDIO
I SUPPLIER/ DISTRIBUTOR/ WHOLESALER

AGENT/ RETAILER

I ©XPORTER/ IMPORTER
DERMATOLOGY & AESTHETIC CLINIC
I  ONLINE MARKETPLACE/ E-COMMERCE
HAIR SALON & STUDIO
I SEAUTY ACADEMY & SCHOOL

BARBER
I 5L OGGER/ INFLUENCER
MAKEUP STUDIO

I FHARMACY & CHAIN STORE/ DRUGSTORE

HEALTH & WELLNESS
I VEDICAL BEAUTY CENTRE
NAIL SALON
I CHAIN STORES/ DEPARTMENT STORE
WELLNESS RETAILS/E-RETAILS
I 5RIDAL HOUSE/ CENTRE/ STUDIO
SPA & WELLNESS CENTRE
I /\SSOCIATION
HEALTH CENTRE
I \/ARKET RESEARCH/ CONSULTANCY/ DESIGN AGENCY
WELLNESS CENTER EQUIPMENT & TOOLS

I \OTHER & BABY SKINCARE IMPORTIR/SUPPLIER/DISTRIBUTOR

WELLNESS CENTER
I GOVERNMENT BODIES
MOTHER & BABY SKINCARE RETAILS/E-RETAILS
I HOTEL
RESEARCH LABORATORY

I TRADE PUBLICATION

RETAIL TECHNOLOGY DESIGN AND SOLUTION
I HAIR ACADEMY & SCHOOL

SLIMMING CENTRE
I FITNESS CENTRE & CLUB

MOTHER & BABY SPA & CENTER
I ORGANIC SHOP
SUPERMARKET
B PLASTIC SURGERY
VENTURE CAPITAL & PRIVATE EQUITY
I DENTAL EQUIPMENT & TOOLS
OTHERS
| DENTAL IMPORTIR/SUPPLIER/DISTRIBUTOR
DENTAL CLINIC

| DENTAL HOSPITAL

VISITORS
SATISFIED

4.78

TOLD US ﬁ

VISITORS

THEY WERE
SUCCESSFUL

Find new suppliers

Source new products
Research new product t

JEA < ﬁ
-
By

INDIA INDONESIA IRELAND

SINGAPORE SOMALIA SOUTH KOREA

VIETNAM

AESTHETIC
PERFUMERY & COSMETICS

OEM/ ODM/ CONTRACT MANUFACTURER

IN

-

Place orders
©® Meet with existing suppliers Learn about competitor's products
© Seek franchisors / principals and marketing practice

Consolidate contacts with
rends suppliers/ business partners

Quality of exhibitors
Quantity of exhibitors
Service of exhibitors
Pre-fair information from
the Organiser

Service from the Organiser
Check-in experience
Event programmes



COSMOBEAUTE INDONESIA 2023

KEY FACTS & FIGURES

VISITOR’S AREA OF INTEREST

X
(=)
8 ® Aesthetic Products, Accessories, Bath Care @ Product Development & Design
= °\‘=' Tools & Equipment © OEM / 0DM / Contract Manufacturing © Raw Materials & Ingredients
2 o™ ©® Cosmetics & Accessories © Barber Tools, Equipment & Furnishing @ Professional Care Products, Equipment &
0 © Body Care ® Perfume & Aromatherapy Products Solutions for Beauty Salons
o~ © Beauty Salon ® Health Care, Supplements Products & Tools Embroidery, Tattoo & Eyelash
c\° Others ® Medical Aesthetics Products & Equipment Packaging & Labelling/ Processing Equipment
- Halal Products ® Dietary Supplements @ Private Label
o o Skin Care ® Academy ©® Machinery
© = Hair, Scalp Care Products, Accessories, ® Personal Care Products ® Nail Care Products, Accessories & Equipment
N Tools & Furnishing ® Health Food & Beverages ® Natural Health Products
o @ Organic and Natural Skincare Products ® Spa Care Products, Tools, Equipment & Furnishing
o o ® Foot Care ® Oral Hygiene & Dental care
S ® Eye Care @ Salon Equipment & Furnishing
G ® Slimming Care
= ® Hotel Amenities
L o ® Waxing Products, Accessories & Tools
oS> e o o Toiletries
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BEAUTE MEETING HIGHLIGHTS

O o O~Q
ﬁ 146 BUYERS FROM
il Tl

O

502 MEETINGS 77 COMPANIES

1.300/0 Organic Shop

Importer Skin Care &
Make Up Products

Medical Beauty Centre 1.300/0

2_600/0 Supermarket

Beauty Salon/

3.90% centre/ studio

Hair Salon

‘7 3.90% &z studio

Spa & Wellness Centre

Agent/ Retailer 3900/0

Supplier/

B\ilitrilbut?r/ 29.87%
BUYER'S il —— v B
LINE OF
BUSINESS ‘ 5.19% g?gg;mrrléitplace/
Mj:géiz%/: 18.18% 10.399/ Freelancer

Dermatology &
nesthetic cimic  11:69%0



HERE’'S WHAT THEY SAID

ABOUT COSMOBEAUTE INDONESIA 2023

EXHIBITOR'S TESTIMONY
1 1 1

Mr. Jonny
Mr. Cheong Min Kyoung Senioml('.e)? ,!Ai?:ggsfn /T:na er German French Society for Thymus Therapy
President Director of Cosmax of Bright Diva Sdn. Bh
We found the exhibition captivating due to its
The exhibition was truly exciting, as it Our objective is to connect extensive variety of products, including OEM, raw
showcases numerous local brands with individuals seeking to materials, and finished goods across numerous
deeply inferested in new distribute beauty products to categories. The diversity on display was interesting
technologies, emerging trends, and new consumer preferences. and provided a comprehensive experience.
innovative companies. We thoroughly Cosmobeauté Indonesia has Cosmobeauté Indonesia facilitated interaction with
enjoy the experience and are been an incredible platform a wide array of individuals, ranging from end-users
anticipating more potential partners in for us as it has facilitated to professionals such as doctors and beauty
the future. To all the organizers, | numerous connections. The enthusiasts, all of whom shared a common interest
genuinely appreciate Cosmobeauté atmosphere has made our in this exhibition. The networking opportunities
Indonesia for successfully hosting this experience fruly exceptional. were substantial. Based on our enriching
year's exhibition. | look forward to This exhibition has also experience, we are eager to participate in
inviting more participants next year to provided us with invaluable Cosmobeauté Indonesia again next year.
foster collective growth within this insights info the dynamics of Cosmobeauté Indonesia has proven to be highly
industry. Thank you, Cosmobeauté the Indonesian beauty rewarding, and we anticipate engaging with more
Indonesia. business. potential partners.

BUYER'S TESTIMONY

Ms. Debby Arisandy Ms. Putri Nabila Ms. Levina Darsono
Beauty Entrepreneur Branch Manager of Manager of
PT STC Sarana Estetika PT Amitha Adikara Kosmetika

Cosmobeauté Indonesia has exceeded my expectations, and

| am very excited because this exhibition is very diverse. Not My purpose in attending Cosmobeauté Cosmobeauté Indonesia presents a
only does it showcase top products from Indonesia, but Indonesia is to find products, significant opportunity for us to
Cosmobeauté Indonesia also presents various products from packaging, and raw materials. This connect with established suppliers,
several countries such as Malaysia, Korea, and Japan. It is very year, Cosmobeauté Indonesia has fostering and maintaining our existing

valuable to aftend this exhibition because everything needed more exhibitors compared to last year, relationships. We are particularly
is here, from packaging, raw materials, manufacturing, and and the number of visitors is also very impressed as Cosmobeauté Indonesia
more. | came here to look for contract manufacturing high. | found more packaging partners has extended invitations to a
services, and | have found a good and suitable contract this year. Hopefully, in the coming considerable number of international
manufacturer for the skincare products | desire. They are years, there will be more exhibitors suppliers and facilitating convenient

capable of handling all the skincare needs | require. representing other sectors. meetings for us during the exhibition.

SPEAKER/ VIP"S TESTIMONY

Mr. Bubah Alfian Dr. Achmad Yudha Pranata Mr. Adythia Pratama
Professional Makeup Artist Dermatologist Marketing Stategist
This exhibition was very good, Cosmobeauté Indonesia is one of the exhibition The largest beauty exhibition in
experienced, and the largest in that I always look forward to because | can recent years. Here, you can find
Indonesia. Cosmobeauté meet industry players frf_)m The beau_fy_, hair, beauty product exhibitions as well
Indonesia has a significant makeup, dermatology, anti-aging medicine, and as seminars that not only offer
influence, especially in the other related industries. Not only from within exhibitions but also knowledge.
makeup industry in Indonesia, to the country but also from abroad, I can meet One example of the knowledge
gain more global recognition suppliers from China, Thailand, and other provided is how fo start a beauty
and drive the development of the countries. If is The best place for nefwork'ng business that sparks high
entire beauty industry in within the beauty industry because by attending enthusiasm. Cosmobeauté
Indonesia. Hopefully, Cosmobeauté Indonesia, we can open doors fo Indonesia covers all aspects, from
Cosmobeauté Indonesia can be new business opportunities and meet new knowledge to materials. Hopefully,
present in other cities and even vaU?'”Tan@.S‘fhaT we wouldn't f',”‘?l elsewhere. Cosmobeauté Indonesia continues
in other countries. This exhibition is highly beneficial for the

to grow each year.
beauty industry, especially in Indonesia. ¢ 4



Dr. Indrawati Novita
Aesthetic Doctor

| have been attending Cosmobeauté Indonesia
since 2010 fo participate in beauty seminars to
update technology and beauty frends in
Indonesia. Currently, | am establishing a
cosmetics factory for Small and Medium
Enterprises (SMEs). | come to Cosmobeauté
Indonesia to seek inspiration for cosmetic

VISITOR'S TESTIMONY

Ms. Jenny Halim N
Head of Division ol
PT Murni Solusindo Nusantara

This is the first time | have affended
Cosmobeauté Indonesia, and it turns out this
exhibition is important for beauty industry
players. | found many potential overseas
partners here that | have been looking for. |
highly recommend all beauty industry players

Ms. Nurul Adhaniah
Marketing Executive of
The Unnathi Beauty Sanctuary

Cosmobeauté Indonesia provides a very
inferesting experience as it is aftended by
exhibitors from abroad, especially from Korea.
Korea is famous for its advancements in the
beauty industry, so we can be inspired by the
products and tools they possess. For those

already involved or planning fo enter the beauty
industry, | highly recommend coming to
Cosmobeauté next year. There are many
insights and knowledge to be gained.

who are expanding or starting a new business
to affend this exhibition. Hopefully, next year
Cosmobeauté Indonesia can bringing more

exhibitors from both local and international.

manufacturing tools so that | can create products
with the same quality as products from abroad. It
is an incredibly inspiring beauty trade
exhibition, thank you Cosmobeauté Indonesia.

cosmobeaute {dmesia's
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FACT SHEET

EXPECTED NO. OF
COMPANIES EXHIBITING

250 COMPANIES
EXPECTED NO. OF

VISITORS 1 6 . ooo

VISITORS

INVESTMENT

opTion 1: RAW SPACE
@ USD 370 per sqm

(min. 18 sqm)

4
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=
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For any enquiries, please contact:

OPTION 2:
SHELL SCHEME
@ USD 429 per sqm

(min. 9 sqm)

Indonesia & Asia Sales

PT Pamerindo Indonesia
PAMERINDO INDONESIA Menara Jamsostek
INDONESIA| Menara Utara Lantai 12, Unit TA-12-04,
Intematonal Specaised Exnvitons| ]|, Jendral Gatot Subroto No. 38,
Jakarta 12710, INDONESIA
T:+62 212525 320, F : +62 21 2525 032 / 018
E : Sri.Suhartini@informa.com
Adieb.zainramdhani@pamerindo.com

1x High Showcase
2x Folding Chair
\ 1x Information Counter
_ 1x Waste paper Basket
1x 2Amp socket
2x Fluorescent Tube

Malaysia & Taiwan Sales

(Formerly known as United Business Media (M) Sdn Bhd)
Suite 5-01, Level 5, Sunway VISIO Tower,
Lingkaran SV, Sunway Velocity, 55100
Kuala Lumpur, Malaysia

T:+603 97712688, F : +603 9771 2799

E : sharon.siak@informa.com

Informa Markets Malaysia Sdn Bhd

informa
markets

Europe, Africa, Middle East, The Americas:

Alessandra Allegri

Perspective View
M?plognu T: +30.02.796.420, F: +39.02.795.036

b iere E : international@bolognafiere.it

@ Cosmobeauté Indonesia (@) cosmobeauteindonesia @3 Cosmobeauté Indonesia  ¢}* @cosmobeaute_id



